=R ZRAXES Vol. 20, No. 2, pp. 120 — 128

THMEEA T ¥ 51 OHROEFOWE THMT E—ILNR & DHEREE DO

AT YEan)
1) KIRTHERFORT « 7 2&TH A THH

Factor Analysis of Impression of Local “Moe” Character

Tetsuya Matsui!)
1) Faculty of Robotics and Design, Osaka Institute of Informatics

t-matsui@st.seikei.ac. jp

BME

A AEERCHIREE M EEE T VT 5720 RHAINE YV ANRIF Yy I 72 —Ths TTUMITZAF v 71 X, BETIE
HAEMIER IZZ < OBEPEBAIN TS, L2L, ZOTHFA VAV Y FIZOWTRHAEAHEINTE ST, RcZhso
FY IV R-INEDOELLHNTSHZ [FRHPELY —CADBARMDME] LW HIIZH 52T FA Y EHLTWENE S
MIZDOVTI, FEEALRB TN TWARY, AFKTE, [THHHFHZ * v 7] OHRTHA VBRI FICEA B HEOR T 205
MTT Bz, BREHEZTV. TORFRICH LU TR T AN EFEEL 72, BIFHRTREANA—F vy LT ¥ 727 X—DHRTHA
VT reality” &7 familiarity” @ 2 [N F2FET 2 Z EDBHS M ETNT VB A, AFE THEROERKZ HW TN E2{To72
FER, TZTYUHIBTZF v T CBWTHRKD 2 N PR TE 2, £/2, ZTho DR TEMALERHEEMROMEZ AL 724
B, ”familiarity” R 7 & R HEEBES R L OBICEWVHBERR SNz, 52, F¥ 77X —DFHIZL->T TTYUHHHA X v 7
Z2IN—TIIHEL, V- THTHTFRRDOHANMEIT o7z, ZTOMRE, HEOEWF ¥ I 7 X—DIF52, k0 EOEH
WESEEREDZ EAES TR 5Tz,

Abstract

Local “Moe” characters, the manga-like characters that are used for appealing local authority, are widely used in
Japan. However, it is not clear that how the appearance of Local “Moe” character affects on the impression perceived
by consumers. In this research, we conducted a factor analysis to reveal the factors of impression of Local “Moe”
characters. We classified the Local “Moe” characters into two groups by the ratio of height of head to height of body,
and conducted an ANOVA on the factor scores between these two groups. Also we calculated the correlation coefficient
between the factor scores and the scores of perceived trustworthiness, emotional richness, recommendation effect and
suitability perceived. As a result, we revealed two factors, familiarity and reality, and found that the real characters were

more effective than deformed characters.
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